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WELCOME TO THE
BRAND GUIDELINES
FOR UMOIJA

Carefully follow these guidelines to ensure brand accuracy & consistency.
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Brand Overview

WHAT IS A BRAND?

A “Brand” refers to the perceived image, expectation and emotional relationship a person has to a company, product or service. The

Umoja brand is the sum of attributes associated with the Umoja project.

UMOJA IS SWAHILI FOR “UNITY”

However, unity is more than a word - it is the essence of the Umoja brand and represents the project in the sense of aligning

technology and working together in a streamlined fashion. Unity is the overarching tone, look and feel of our brand.
To maintain smooth and consistent messaging about Umoja, we kindly ask that all designs, collateral, websites, posters or articles
using the Umoja name or logo, should follow the guidelines in this Brand Guideline document and be submitted to the Umoja

Communications team in New York for review and approval.

Contact us at umoja-comms@un.org

Best Regards,

(/mxy‘a@a/ﬂ,
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Logo

The Umoja logo is the central, identifiable visual element that represents the brand. The tagline “be the change” reflects the current

state of the project.

uMmCij

be the change
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Logo Use

The Umoja logo should always be used as follows to ensure brand integrity. Please ensure you are using the logo correctly and with

the tagline “be the change”.

v , v ,
umtija umiija

be the change be the change

Umoja logo with tagline Umoja & UN overlap

: v :
Uumtlja UMmtlja

Umoja logo without tagline Black & white

V ° V o
@ umrjja umtja

be the change
be the change

Umoja & UN side-by-side Cut-out logo on background
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Logo Misuse

The Umoja logo should not be altered or distored under any circumstances. Please see the following examples of incorrect logo use.

umﬂ.\a

Rotated

Umija

Stretched
[ ]
Non-Umoja color
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be the change

umtija umtija

Misplaced tagline Overlap

unNmcija

u—.23C

Squished Rearranged

umtjja

it's happenin g

Non-Umoja color background Color logo on a color background
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Color

There are five key colors that complete the Umoja logo and form the Umoja color palette.

Key colors

Supporting colors
#F8981D  0-47-98-0 P J

#D9531E  10-81-100-2 #00AA4F  85-50-0-0

#6CAEDF  55-19-0-0 #00AA4F

#1B429A 100-86-4-1 #2D282D

#00AA4F  82-4-97-0
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Visual ldentifiers

The “Umoja Color Block” acts as a visual identifier as it offers immediate association and recognition of the Umoja brand.

The “Umoja Color Block” is used in many of
our materials for instant brand recognition.
It is a minimal element, yet memorable and

conveys the brand’s energy.

The “Umoja Color Rounds” are used in many
of our materials for instant brand recognition.
It is a minimal element, yet memorable and

conveys the brand’s energy.
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Fonts

Helvetica Neue Bold and Nevis are the preferred Umoja display font chosen for their strong yet friendly tone. Both fonts, used

interchangeably, are well-suited for headings and should be used in all professional Umoja communications.

Preferred |

¢ ]
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L
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Helvetica Neue Bold

Helvetica Neue Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890$%&@*(..5;#!?)

AaBbCc0123

Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890$%8&@*(..1;#!?)

NEVIS BOLD

NEVIS BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678905%&@"(..:;#!?)

AaBbCc0123

Avenir

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890$%&@*(..:;#17?)
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Hierarchy

Helvetica Neue Bold and Nevis Bold should be used for all headings and titles. Helvetica, Avenir or Arial should be used for all other
formatting. Serif fonts should not be used in any Umoja communication.

Example:

We I CO m e Heading: Helvetica Neue Bold

WHAT IS UMOJA? | Sub-Heading: Nevis Bold (All Caps)

Umoja means “unity” in Swahili. It is an Enterprise — Paragraph: Avenir
Resource Planning (ERP) solution that includes

software designed to facilitate and streamline

information between all business functions within

the United Nations Secretariat. Umoja is the United

Nations’ new central administrative system, replacing

multiple and fragmented legacy systems such as IMIS,

Mercury and Sun.

-- If these fonts are unavailable to you, please use Arial as a substitute --
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Print

Umoja communication should be instantly recognizably with bright use of color.

NOW YOU CAN

Manage
Banking
Information.

UMOJA SELF-SERVICE
UMOJA.UN.ORG

umii

be the change.

WHAT IS UMOJA?

Unmoja is a complete re-working of
the way the United Nations Secretariat
manages its administration by
transforming our work patterns, how
we conduct our business and how we
manage our resources. At the center of
this transformation is the leading-edge
Enterprise Resource Planning (ERF)
software, which enables a harmonized
2nd streamlined approach to the
Organization's management of finance,
human resources, procurement ard
assets.

The Umoja solution has enabled
the United Nations to:

+ Upgrade its technology, tools and
practices to those appropriate
for the 21t century by replacing
multiple fragmented legacy systems
such as IMIS, Mercury and Sun.

Comply with international
industry standards such as IPSAS
(International Public Sector
Accounting Standards) in a
sustainable manner.

Streamline fragmented
administrative processes to allow
Managers and Staff to focus on
our mandates rather than lengthy
approval processes.

* Harmonize and simplify disparate

solutions to avoid waste and

frustre

Tear down barriers across offices,
departments, and functional areas.

Allocate our human resources to
more valuable and rewarding tasks.

V1101 Apri 2016

Umoja Poster Umoja Intro for Staff
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Umoja Foundation Processes

Umoja Extension 1 Processes

UMOJA...it is far more than an IT project, it is an

organizational transformation that will enable high quality
and cost effective service delivery around the world.”

CENTRAL SUPPORT
SERVICES

- Secretary-General Ban

st

UPPLY CHAIN/

PROCUREMENT/
LOGISTICS

* Contact onsgem

PAYROLL

S Poyll
« Pension Reconcioion

U5 Tox Dot Colecion
e Pocesing
Ovepayment

< e rocessing
O Cyde Pocessng

Dibnesamant
st i Voids
oyl e st

imiija

umit

Jja

be the change
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Print

Design examples available at:

umoja.un.org/content/resources

The preferred document format displays the Umoja logo at the top right and title at the top left.

Onboarding New Staff & Movement of Current Staff um[]Ja

using Umoja

New Staff Current Staff
START HERE START HERE

NEW STAFF

ACCEPT & CONFIRM
= IN INSPIRA
An individual s selected for a post
and accepts the offe n inspira

Scionfr R vorifes HR arranges.
T

8 INSPIRA <— UMOJA
(11234 ® - ity

automatically between systems

Anindex numberis  Umoja creates an _ Umoja activates
created by Umoja nital record | Employee Sef Servee

M
EMPLOYEE SELF SERVICE (ESS) _Individusl uses ESS to update personal information

Personsl Contact Emergency Fami Links ta information
data information. contact nformation and waining

2x€ Qe WP

@)

REPORT FOR DUTY PERSONNEL ACTION LETTER OF ALLOWANCES"
Fornew st HR verfies HR processes nfisl APPOINTMENT

“during inducton Fnovement of curent taf

ESS _Use ESS to continue updating personal information

Heslthinsurance  Barkinginformation  Traval claim

PAYROLL
Unoja manages payrol and STAFF MEMBER

Gisburses fund o tafl

@

Deployment Schedule um[]ja

2013 2014 2015 2016 2017

PILOT - FOUNDATION [REXCTARESY
e KEY

Cutover |5

an
Entity
CLUSTER 1- FOUNDATION [0 Realization Live
K[R8 SGG0S Cyprs, CUP Cyprs
o Lo e oxcludes Extension 2
¥ B Hasigpor oS, FoR0E

cuustena-rounoamon Rl Rt

5
e —
.
Jan Jun ITRIBUNALS
=
"

3. Testing the configuration n the
qualty assurance system,

4. Conducting system performance,
userintegration and valdation testng,
5. Carying out end-user raining.

Umoja Foundation s
support IPSAS recire

ential to

Onboarding & Movement of Staff
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Design assets available for download at:
m a g e ry bit.ly/umoja_design_assets

The imagery created to support Umoja communication is friendly, bold and energetic. It typically uses up to 3 colors
from the color palette and has a flat, geometric look and feel.

Umoja Avatars

Umoja: Brand Guidelines
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Design assets available for download at:
m a g e ry bit.ly/umoja_design_assets

The imagery created to support Umoja communication is friendly, bold and energetic. It typically uses up to 3 colors
from the color palette and has a flat, geometric look and feel.
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Umoja Icons
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Design assets available for download at:
m a g e ry bit.ly/umoja_design_assets

The imagery created to support Umoja communication is friendly, bold and energetic. It typically uses upto 3 colors
from the color palette and has a flat, geometric look and feel.

o
' O=
Personnel Staff member Location
Approved Document Finance
Time Computer System Message / email
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Design assets available for download at:
m a g e ry bit.ly/umoja_design_assets

The imagery created to support Umoja communication is friendly, bold and energetic. It typically uses upto 3 colors
from the color palette and has a flat, geometric look and feel.

]

Personnel Complete Travel

\
Exb

4

Details Shopping Cart Supplies

Shopping Cart

Certified Input Credentials

Umoja: Brand Guidelines
v1 129 April 2016




Web Links

UMOJA WEBSITE
http://umoja.un.org

UMOJA ON ISEEK
http://bit.ly/umoja_iseek

DESIGN ASSETS

http://bit.ly/umoja_design_assets
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